SUSTAINABILITY REPORT
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1. MESSAGE FROM THE CEO

DUXcreated this reportin 2018 in order to formalise our longstanding, keen
awarenes®f the importance of lumanandlabourrights, the environment and
anti-corruption considerations, in doing business globally.

Little did we knowthen, that the efforts made to become a member of the UN

Global Compact and focus since then on our chosen UN Sustainability Goals, would
put us in such good stead to weather tadditional extraordinary challenges

imposed orhumanity since early 2020.

These challengdsavefurther reinforced ourcommitmentto upholdour high
standardsand work within and outside the organizationclusive obur
employeessuppliers subcontractorsresellersand customersto build on our solid
foundation for achieving the goals

DUX promotsthe SQustainabilityGaols on a day to day basis, reflectedts
commitmentto employeesexcellence imesign, quality of materialgroducton
processesnd supply chainjn order to make them second naturensuring we not
only deliver the best products possible but also peace of mind, to our customers.

The DUXnetwork spans the globéVe believe that if we strive to fulfil our
Sustainability Goals our products will serve as a bridge urdtingustomers
notwithstandingthe unique culturestraditions, politicaland economisystemsfor
the overallbettermentof our home, the Earth.

Given the developing regulatory environment and global dynamics, it is difficult to
predict how environmentk social and governangeerformance requirements will
evolve amongst regulators and stakeholdbtg we are determined to lead and
continue to provide the best

Henrik Ljung
PresidentDUX




2. THIS IS DUX

DUX originated from a dreato createthe ¢ 2 NJbé®t@ei, with the bestsleepingcomfort anda naturalplace for relaxingOurmission is tacreatethe bestconditions for agoody A A K (i Q &
sleep both comfort and quality wiseWeaimto encourage customers to focus onr comfort, longlasting quality sustainabilityand designOurproducts may welllast for a lifetimeunder

the right circumstanceslhat possibilitymakes unthusiastido goevenfurther. Weintend to focusand be more transparerdn our Sustainabilityawarenessresponsibilityto

communicate our regulations and strategfes the future.

DUX was founded in 1926 Hyaim Ljung in SwederQur present management fsurth generationLjung Thefourth generation are pud inheritanceof the inventionof our uniquespring
system usedin our bedsand someof our furniture Building on this foundatiorwe continue todevelopour manufacturingmaterials,production methodsfocusng on comfortin bah
traditionaland new designsustomerservice,human resourceandtechnobgical innovatiorto ensure a sustainableiture and best possible products for our customers.

TheNordichead officeis locatedin Malma Senior managemenbverseesifance,sales,marketingand HRDUX havseveralproductionunits. One unit isin S6sdalaThe unit is responsible

for Nordiccustomersupport and furnituremanufacturing other than bedsln Portugalthere are two productionunits.

The wnit located in Vilas das Aves is responsibfefabric and upholsterproduction. This unit also oversees customer support and production management for the EU and our other global
markets.The secondinit islocatedin Sequierovhere we manufactureour springs andeds All beds and bed accessor@e assebled, packaged and distributdcbm this unit to the

world.



In Sequeirahere is alsa DUXIANA boutiqueetail outletfor the Portuguese markeBed- andbed

accessorieare soldthroughour global network oDUXIANAonceptboutiques The Nordicmarket

also hasa network of DUXresellersretailingboth beds and furniture. Hotel Duxiana is a premium

showcasédor all products Duxiana hotels are our own concdpitels Thesehotelsare equipped

with DUX beds to guarantee our customée bestandmostO2 YT 2 NIiF 6t S yAIKGIQa &f SSLId ¢ KS
are carefullyand tastefullydesigned to offenot onlyan exclusiveexperiencebut also a chance to

enjoy the Mixianalifestyle

As a privatly ownedgroup, wealways pay careful attentioto ensurethat day to day activity and
the systems in place to meet our sustainability goals strategyof reduce, reuse and recycle are
followed butalsonever lose sight of the big pictur®UXstrivesto create andenhancean
innovative business odel that can supprt and guide ousustainablity awareness into the future
to make sureahe life cycle of our beds and furnitufi¢ with this strategy.

OUR BUSINESS AND IMPACT

All our products are designed and developedhyin-housedesign team Aimostall manufacturing
and productionis also done ihouse, at ouPortugueseunits for beds and associateadcessories
and furniture inSosdala, Sweden.

Products from Portigal aretransportedaround the worldincludingNorth-and SouthAmerica,
APAC an@®ceaniaegions Europeand the Nordic market Ourfurniture is manufactured and
produced inSwederand ismostlydistributed over the Nordic marketAll products are tested
extensively and meet the specific regulatory requirements for each market.

Ourretail channelsnclude distributompartnersand DUXIANA Store®e carefully monitor the
whole group to ensure production, ordering and inventory are always in balance. With this
procedure,DUX camlecrease unused iterrend maximise sale€onsequently, we minimize our
storage,reduce our overall carbon footprirand letas little as possiblgo to waste.

We strive to use qualitysustainable materials and evaluate social standaritlsin our
manufacturing processT heability to decidewhat processes and materiats use in a gnamic and
flexible way is one of our biggest advantagyén this way westrive to be a responsible and
trustworthy producer. Wemaintain strict nternal polices and guidelines to achighe best
foundationto protect humarrights, adhere tolabour laws, meetenvironmenal standardsnd
resist all forms of corruption.




Therearemany challenges in beingdaversemanufacturing companyEnvironmental- the textile industy isthe second worst pollungindustry after oil To bea part of the textile industry
you need to be awaref all aspectpositiveas well asiegative It is along and complex supply chaith demandsan understandingf how the environmental aspectare affectedat each
stage up tamanufacturing DUXstrivesto increaseoverallknowledgeregardingchosen materialdncludng springs frames latexetc. Weanalyse theeffects, methods and course of action
within all these stepgo be satisfiedve are using the right products amgfocesses.

MANUFACTURING AND PRODUCING
DUX have been a manufacturing company since 192thelievethat the best sleep and comfom a bedcanonly be gained ithe highestquality materias are used irthe product.As
such,we strive tocreate aproduct that provides the best comfgrvith long-lastingquality, designand environmentallysustainable

DUX always striwdo increasethe use ofmore sustainale materials
DUX always striwdo create the most efficient way of using all parts when manufactutmgninimise as much as possible from a cost andironmentalpoint of view

DUX verks hardto maintain its reputatioreasanhonest and responsiblmanufactuer. We highly value th@nput from our customersyesellers and stakeholdersgardingour products and
service. Thatinputisadrivingfactor for our constant improvement.

DUX hav®EK@rex 10QCertificationfor beds, top pads and linehismeans thathese productsneetstrict humanecological requirements by being completely free of any unhealthy or
harmful substancedDUX Portugal is also ISO9001 Quality certifibg. certification includes strong customecis, motivation andmplementationprocedures formanagementnd
production. @ntinual improvemenis demanded

Most importantly, we only produce products order, so wedo not produce more than neededimitingoverconsumption.

EMPLOYEES

DUXhasdeveloped internal guidelines that harmonise with external requirements to ensure our positiomespactableemployeris maintained. V& work with severalUnionsin the
Nordicmarket, aswell as in PortugalTogether with these UnionDUX created Code of Coraddior our employes andthe organisation in generalhe Code of Conduigtimplemenid on
our suppliersand subcontractoras much as possihléo ensurethat all workfollowsthe same guidelineConsistent with the chosednited NationsGloballmpact Goalshuman rights,
labour,environment andanti- corruption. An important aspect of tman rights, DUXontinuallyworksto ensure equal opportunities for all employe€dJX striveto offer a saé and
healthy work environmenandto provide agood physical and psychosocial environmiemtour employeesThe Code of Conduct also givriidelinesto our employeesegarding peer to
peer interaction and in management dealings with outside authorities to ensure full transparency and adherenceraglaiating business.

DUXalways striveto give all employees goadlorkingconditions with clear understanding afghts and obligations between the employee and the employer. It is of great importance that
we attract good employees with our valueg/estrive for overall gopodcommunication equality, workplace healttand safetyand consistensustainabilityeducatian that will stimulate
work ethics. We also work for parti@pon, to instil a sense of inclusiaas an important worland healthfactor, to impact ondailywork.

DUX works actively for gender equality and diversitycounter discrimination based aeligion, disability,
sexual orientation, age, marital and maternal statisforms of discrimination and harassmefmhis is a criteria ofssessment of persons @aonnection with recruitmenand promotion,
along with knowledge alluties competence, results anolehaviour Each Manageis responsible for securintpe DUX commitmenin eachwork area, implemerstion andfollow up.



PARTNERS

DUX striveto be a responsible producer and aifior a longterm and rewarding relationship, based on mutual trust. Our suppliers, agents, vendors, and other partneraraira@rtant
part of theDUXfamily, helping with ousustainability awareness.

We expecbur partners to follow the same guidelineggardinghuman rights, labour, environment and awctorruptions principles and standarger the United Nations Global Compacts
Goal




CUSTOMERS

Our customers argenerallyaware of the choice they make when they choose BUXproducts But we take nothing for grantedyorking continuoudy to providemore knowledge about
our productsand philosophyWhy choose uinstead of othebed producerswhat makes us top of thelassWe strive tocommunicate altonscious choicese are actuallymaking during
our manufacturingprocessthe result being the best products

Our bed isa productmadein a way that is asnvironmentally friendhasis possibé. We strive for continuaimprovement. A DUX bedill helpour customers tachievebetter wellbeing,
with a goodnightQ sleep usingpure materialsthe body will be more relaxed and well rest&lr aim is to make producter overallwellbeing with a great sleep ake importantfirst
step. Qustomers can easilypdate or upgrade comfordr changehe look or desigron our bedsThat is the a unique feature of our products.

Many DUXcustomes havehadtheir bedforever,long afterour warranty or normal uage,without care.We believe the abilityo to change parts, renew or restore our produdtglpsthat

longlasting effect unlike any other producWWe guide the customer on caring for their bed so that even aftel2ygearwarrantyis over, no problems.

DUX classic frame bed with nagiifatex top pad.




PRODUCTS

The integrity of each DUX High Performance Sleep System starts withdliy of the materials we choose fananufacturing We choose

the mostsuperiormaterials based exclusively on their performance characteridddX is a higkend brand known forhe high quality ball our products We usedirst class materials,
craftmanship and construction sustainabiliUX use durable, handearing natural materialDUX usextra dense pine from northern Sweden, combed cotton, qu&litiedishsteel
uniqueto DUXand especially soft natural latex. The result is a @edfurniture with unsurpassedjuality anddurability. Our aim is to work witlenvironmentallyresponsiblechaices
whenever possible.

Thereare alwaysenvironmentalconsderationswhenalso
manufacturing productaiming forsustainabilitybut presening both qualityandutilization efficiency Those twaims arenot alwayscompatiblebut we strive tofind the best balance.
When we need to usa mixture of materia, natural and syntheticwe utilise our nearly 100 years ¢gdhowledgeto ensure we find that balance and share that information with our
customers so they have peace of mind when it comes to material choices.

Cut through of a DUX bed/e are proud tolsow ourquality materials includingthe unique multielastic continuous coil springsood, natual latex and
textiles.

3. OUR 2030 COMMITMENTS

The goals we are concentrating on, without compromising possibilities to work with the other goals are:
3. Good health and wellbeing

9. Industry, Innovation and Infrastructure

12. Responsible consumption and production

17. Partnership for the goals

These goals will be the incorporated into our business model to the fullest extent possible.



DUX Corporate Social Responsibility
circular model
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5. SUMMARY

We feel it is necessarpifall companiego have a plan to helpavigate the critical devepments of the new millenniurandmaintain akeen sense of
emerging trendsUnderstandinghe ethics and values that customers and other stakeholders are increasingly investedhrasustainable operabns
from start to finish is essentialDUXwill continuoudy work, report and develojis sustainalility goals To meetnew challenges in existing markétst
alsoin new markets, new technology or suddehanges in availabilityf naturalresourceswe must work withdiligence and ongoing, keexttention.
DUXstrives to lead by exampléy be a step aheadhen itcomes to this awareness aeaecution DUXwill continue totransform, maintain focus and
adaptas a part othe environment corcerned for it,and develop innovatioand technology taneet the needs ofhis new era, by acting responsitaind
contributingto a better, more sustainableand aware future.

Thank you for reading our Sustainability Report.



